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Powhatan Today

See Terms & Conditions on Back

Adpvertising Rates

(Paid circulation, Wednesday publication date)

5% 10% 20% 30%
1x Open 8x Agreement | 13x Agreement | 26x Agreement | 52x Agreement
Full Page $1,102.50 $1047.37 $992.25 $882.00 $771.75
1/2 Page $551.25 $523.68 $496.12 $441.00 $385.87
1/4 Page $275.62 $261.83 $248.05 $220.49 $192.93
3x8 $210.00 $199.50 $189.00 $168.00 $147.00
2x4 $70.00 $66.50 $63.00 $56.00 $49.00
P.T. QW eekendel‘ (Total Market Coverage, Twice-A-Month Friday Publication)
5% 10% 20%
Ix Open | 8x Agreement | 13x Agreement | 24x Agreement })nser ts ISIcllotuld
€ mailed to:
Full Page $1,386.00 $1,316.70 $1,247.40 | $1,108.80
Powhatan Today
1/2 Page $693.00 $658.35 $623.70 $554.40 SO Eile 7o S B
1/4 Page $346.50 $329.17 $311.85 $277.20 122 W. Spencer St.
3x8 $264.00 $250.80 $237.60 $211.20 Culpeper, VA 22701
(540) 825-0771
2x4 $88.00 $83.60 $79.20 $70.40
Display Advertising Rates Pre-Printed Insert Rates Powhatan Today PT Weekender
Display advertising rates for Powhatan Today and Powhatan Single Sheet (Max Size 11"x13") $39/M $39/M
Today Weekender are based on frequency of publication, 4 page Tabloid $54/M $57/M
which is defined by the number of weeks a customer runs 4 page full or 8 page Tabloid $58/'M $66/M
display advertising over the course of a 12-month period. 6 page full or 12 page Tabloid $60/M $72/M
8 page full or 16 page Tabloid $62/M $85/M
Ad Rates (Black & White 10 page full or 20 page Tabloid $65/M $97/M
( ) . 12 page full or 24 page Tabloid $67/M $110/M
OpenRate $8.75 per column inch 14 page full or 28 page Tabloid $70/M $121/M
Preferred Position Rate 15% above reg. rate. 16 page full or 32 page Tabloid $73/M $132/M
E[atlo?\';}l ﬁlate Rate (TMC) 2}?38 per coiumn ¥ncll: 18 page full or 36 page Tabloid $75/M $144/M
ass Mailing Rate .00 per column inc 20 full or 40 Tabloid 79/M 156/M
Bulletin Board $25.00 per week N Pagel Ru (;r P pz;gc.S aM(;l. Iy ab by af ’ # 1.1765.) ’
: ational Rates for Pre-Prints: Multiply above rates by a factor of 1. .
Bu]letlt'.l Board,(TMC) $30.00 per week Supplements accepted up to 1.5 ounces at regular rates. Minimum size: 3.5" x 11" Maximum
Professional Directory $25.00 per week size: 11.5" x 14" Prior approval required on odd sizes, stock; overweight pieces charged by weight.
Legal Notice Display Ad $8.00 per column inch Supplements must be on hand one week prior to publication date.
Legal Notice Line A 2. li
Clasifiod Disply Ad $5.00po <ot nh FulRun  Required
assified Display 00 per co umn. inc L Quantities Billable Inserts
Classified Line Ad $2.00 per line (4 line minimum) Powhatan Today 4,800 5,000
. PT Weekender 10,200 10,500
Color Rates' (additional per page)
Open Rate $5.00 per column inch Pre-Printed Volume Discount Contracts:
8x Agreement $4.75 per column inch By signing a contract an advertiser will receive a discount off
13x Agreement $4.50 per column inch the rates quoted above
26x Agreement $4.00 per column inch 8 Inserts per year 5% Off
52x Agreement $3.50 per column inch 13 Inserts per year 10% Oft
26 Inserts per year 20% Oft
' Color is defined as up to process 52 Inserts per year 30% Off

Powhatan Today 3229 Anderson Highway., PO Box 10, Powhatan, VA 23139 ¢ (804) 598-4305 ¢ Fax (804) 598-7757
www.powhatantoday.com



POWHATAN TODAY

YOUR COMMUNITY NEWSPAPER

2x4" |- . ° o . .
1116 pe. Display Advertising Dimensions
8 col. in.|*
1 column 1.56"
6x20.75" 2 columns 3.22"
Full page
124.5 col. in.
3 columns 4.89"
3x7 3x10.25"
x7" 1/4 page
1/6 page || 30.75 col. in. 4 columns 6.56"
21 col. in.
5 columns 8.22"
6 columns 9.89"
Double Truck 20.89"
3 x20.75"
1/2 page
vertical
6 x 10.25" 63 col. in. Non-Profit Discount Rate
1/2 page horizontal Non-profit organizations may be eligible for a discount
61.5 col. in. of up to 15% off space costs. This discount may not
be combined with any other frequency discounts. All
non-profit discount rates must be prepaid. All charitable
discounts must have prior approval from management.
Display Advertising Deadlines . )
(Includes Regular display ads, Legal ads, Real Estate ads, Classified Display ads, Bulletin Cerlllatlon
Board, Professional Directory, etc.) Powhatan Today isa paid circulation newspaper.
Subscriptions are $23.50 per year. Single copy -50¢.
Powhatan Today:  Space and copy — 3 pm Thursday Circulation is 4,800.

PT Weekender: Space and copy — 12 noon Wednesday
(9 days prior to date of publication)
Classified Line Ads: Copy - 5 p.m. Friday

Powhatan Today Weekender is a total market coverage
newspaper twice a month. Circulation is 10,000+.

Electronic Advertising Requirements

Advertisements:

* PDF format is preferred for electronically submitted ads. All fonts must be embedded and photos downsampled to 150 dpi.
* Ads submitted as Illustrator EPS files can also be accepted but only if fonts are converted to outlines.

» We cannot accept advertisements created in Microsoft PowerPoint, Microsoft Publisher or Word Perfect.

* All color elements must be CMYK; avoid using RGB images

Text and Images:

* Text may be submitted via e-mail as an attached Microsoft Word document or included in the body of an e-mail message.

* Images saved in common file formats (TIFF, EPS or JPEG) will be accepted; ask before sending any other type of image.

* Images downloaded from Web pages will not reproduce well in print.

* There is no need to send images with a resolution greater than 150 dpi.

Files may be sent via e-mail but must not exceed 3IMB per e-mail. Please call 804-598-4305 if there are any questions regarding requirements.

Rates effective October 1, 2008 See Terms & Conditions on Back

Powhatan Today 3229 Anderson Highway., PO Box 10, Powhatan, VA 23139 « (804) 598-4305 - Fax (804) 598-7757
www.powhatantoday.com




Uniform Retail Rate Card Contract & Copy Regulations

1. Retail advertising rates apply only to:

A. the sale of advertising space to any single firm or individual advertiser to promote its selling at
retall dlrently to the publlc within [the publlsher] s retall trading area. [the publisher]’s retail trading area
field hland, Hanover and P

B. the sale of advertising space to promote some special interest or event occurring in [the
publisher]’s retail trading area, the cost of which is to be shared among multiple sponsors. Such advertising
is acceptable at the sole discretion of [the publisher] and is acceptable only if the reference to the individual
sponsors appears only in a list of sponsors’ names, unless the advertisement is an insert that includes
advertisers who are predominantly located outside of the retail trading area;

C. the sale of advertising space to promote retail sales directly to the public from on-going, non-
transient inventories by a group of retailers in contiguous locations within the retail trading area; or

D. the sale of space for political advertising.

2. Co-op rates apply only to manufacturers and distributors for adverti ining their si eor
adealer list. A co-op contract must be on file with [the publisher] to earn discounted rates.

3. General advertising rates apply to the sale of all advertising space that does not otherwise meet the
criteria of paragraphs 1 or 2, above, including but not limited to the sale of advertising space for employ-
ment/recruiting purposes and the sale of advertising space to businesses not having an established or
permanent location in [the publisher]’s retail trading area.

4. An advertising agency program is to recognized advertising agencies for national
advertising at 15%. Local adverllsmg is generally non-commissionable. However, commission on the local
rate will be paid to all national and state ions of which Media General and/or the newspaper is a
current dues paying member, as well as to other newspaper-owned or affiliated organizations that place
advertising with our newspapers on a regular basis. Such commissions may include payments for new busi-
ness, existing business, major accounts and one-order-one-hilling services, each of which will be deter-
mined by the then current rates of each organization, established on an equitable basis for all participating
newspapers. The local rates of Media General’s newspapers will not be grossed up to include commissions.
Any commissions due to networks should be deducted from the local rate.

5. Forwarding of an order by the advertiser is construed as an acceptance by the advertiser of all rates
and conditions under which advertising space is at the time sold by [the publisher]. Failure to make an
order correspond in price, or otherwise, with the applicable rate card is regarded only as a clerical error
and publication shall be made and charged for based upon the rates and terms of the applicable rate card,
without further notice. Special clauses in an order shall not be accepted if they relate to legal liability or
circulation guarantees; the terms and conditions of any form advertising contract prepared and tendered
hy the advertiser shall be inapplicable to the extent that they are inconsistent with the terms and conditions
stated herein. Execution of [the publisher]’s form advertising contract by the advertiser is construed as an
acceptance of all rates and conditions under which advertising space is at the time sold by [the publisher];

16. Positions and color may be requested for any page on which advertising is acceptable and shall be filled,
if possible, depending upon editorial make-up and advertising space demands. Specifications on orders for
the use or barring the use of any page, or relating to the kind of news or advertlsmg on lhe page are lreated
asrequests only. Every effort shall be made to comply with such position req tothe pr

of paragraph 11 hereof, [the publisher] shall guarantee page position for an additional 15% of the cost of
the advertising, subject to availability; provided, however, that in no event shall exact placement on a page
be guaranteed.

17. Political advertisements must be paid in advance of publication by cash or certified check and shall be
set as display advertisements. A political advertisement must clearly state (A) that it is a “paid political
advertisement,”(B) the political party affiliation of a candidate for partisan office, (C) by whom the adver-
tisement was paid, and (D) by whom the advertisement was authorized. In the event that the advertisement
is not authorized by the candidate, his or her authorized political committee, or its agents, the advertise-
ment must clearly state that it is not authorized by any candidate or candidate’s committee and mustinclude
the name and residence address of the indivi r ible for the adverti In no event may a
political adverti imply the i bency of a who is not in fact the incumbent. Newspaper
plastic bags and post-it-notes™ may not be used for political advertising.

D

18. Any advertisement simulating news matter must have the world “Advertisement” or the words “Paid
Advertisement” at the top of the adverti [the publisher] reserves the right to include such words
if omitted by the advertiser. The advertiser’s failure to include such words may result in a charge for the
additional space necessary to include them. In no event may [the publisher]’s masthead or news type he
used for advertising purposes.

19. No advertising contract is valid unless signed by the Advertising Director or the Publisher. All adver-
tising contracts musl be made in the adverllser s name and signed and titled by an owner or officer of
the advertiser. All adver are ion entirely upon the representation that the
advertiser and its agency (if any) are properlv aulhonzed to publish the entire contents and subject matter
thereof. The advertiser acknowledges and agrees that the space reserved under the advertising contract
is to be used by the advertiser signing the contract and used exclusively for the advertiser’s present busi-
ness and cannot be sold, given, transferred, or assigned, in whole or in part, to any other firm, individual,
corporation, or other entity.

20. [the publisher] may cancel any advertising contract at any time for reasons satisfactory to [the pub-
lisher]. If the contract is cancelled because the advertiser defaults in payment of any amount when due
thereunder, becomes insolvent, makes an assignment for the benefit of creditors, is adjudged bankrupt,
or a receiver is appointed, then the advertiser shall pay at the rate earned. If the contract is cancelled by
[the publisher] for any other reason, the advertiser shall pay at the contract rate. The advertiser may cancel
any advertising contract for any reason upon 30 days written notice to [the publisher], in which event the
advertiser shall pay at the rate earned.

21. [the publisher] shall not be liable for failure to furnished advertising space or to publish any advertise-
ment due to public emergency or necessity, force majeure, restrictions imposed by law, acts of God, labor

provided, however, that to the extent said rates and conditions are inconsistent with the pr of [the
publisher]’s form advertising contract, the provisions of the contract shall apply.

6. Submission of an advertisementto a sales represenla!we of [lhe puhllsher] does not constitute a commit-
ment by the [the publisher] to publish the adver of an adver constitutes
acceptance of the advertiser’s order. Publication of an advertlsement does not constitute an agreement
for continued publication. [the publisher] shall in no event be liable for failure to publish advertising when
specified by the advertiser, provided that, if no advertising is published, any charges received therefore by
[the publisher] shall be refunded.

| or for any other cause, including equipment failures or any mechanical or electrical breakdowns,
beyond [the publisher]’ s control.

22. Any federal, state or local tax imposed on advertising published hereunder shall be an additional charge
to the advertiser, over and above the rates set forth herein.

23. All property rights arising from the creation or pr of adverti for the advertiser by [the
publisher], including but not limited to any copyright interest in any such advertisements which incorporate
art work, creative ability, and/or typography furnished or arranged by [the publisher], shall be the property
of [the publisher]. No such adverti or any part thereof may be reproduced without the prior written

7. Acceptance and publication of advertising does not constitute any extension of credit. [The publi 1
may, at its sole discretion, extend credit upon completion of an application for credit, and/or personal
guarantees by the advertiser, and/or any additional information and references deemed necessary. The
advertiser should allow seven working days for the processing of its credit app When [the publi 1
extends credit, payments are due by the 15th of the month following publication. Continuation of credit
privileges is dependent upon full and prompt payment. The granting of credit from time to time is an accom-
modation to the advertiser, the terms of which may be changed by [the publisher] upon [seven] days prior
written notice to the advertiser.

8. Except as otherwise provided herein, all bills for advertising are net and are due and payable upon sub-

mission of statement. A charge of [1.5%] per month (which accrues to [18%] annually) shall be made on

all unpald advertising when the account becomes [30] days past due, and such charge shall appear on the
monthly

9. When [the publisher] sets copy, a charge shall be made for the actual space occupied if such space is
greater than the space specified in the order. If the actual space occupied is less than the space specified
in the order, [the publisher] shall bill the advertiser for the exact space ordered. Subject to management
approval, upside down copy will be accepted if in context with the ad.

10. [the publisher] reserves the right to amend or revise rates, terms, conditions, etc. upon 30 days written
notice; all advertising contracts are acceptable subject to this reservation. If said amendments are not
acceptable to the advertiser, the advertiser may, by written notice to [the publisher] prior to the effective
date of the amendments, cancel its advertising contract without liability for future obligations thereunder.
Any agreements, rates, terms, or conditions not set forth herein or in the advertising contract between the
advertiser and [the publisher] shall be void and of no effect.

11. [the publisher] reserves the right to edn reject, or cancel any adverhsemem for any reason it deems
sufficient, including but not limited to any adver j in subject matter, illustra-
tion, or phraseology.

12. Proofs may be furnished to the advertiser prior to of its adverti The purpose of such
proofs is to provide the advertiser an opportunity to inspect for typographical errors and to make any price
changes. [the publisher] shall make any other changes if time permits and at an additional charge of $ 15
per hour, with a $ 15 minimum charge. If the advertiser is furnished such proofs, [the publisher] shall not be
held liable or responsible for any error in any published advertisement unless the advertiser’s proof correc-
tion requests are returned in ample time before publication and are not met. Whether or not such proofs are
furnished, [the publisher] shall assume liability for typographical errors ONLY for the first insertion of the
advertisement, and its liability shall not exceed the cost of the space occupied by the error. In no event shall
[the publisher] be liable or responsible for errors that do not materially affect the value of the advertisement
or for errors due to omission of material by the advertiser.

13. It is the advertiser’s responsibility to examine its advertisement for any errors upon publication of the
advertisement. [the puhlisher] shall not be held responsible for errors beyond the first publication date of a
multiple insertion. R for error adj must be made within seven days of the publmahon dale

of [the publisher]. [the publ 1shall not be held liable or responsible for any original art work,
drawings, or materials supplied by the advertiser that are left at [the publisher]’s offices for over 30 days.

in adverti are d at the advertiser’s risk.

L L

24. Key numbers and

25. Advertising agencies are responsible for payment of all advertising ordered on behalf of their clients,
but [the publisher] reserves the right to hold the agency and the advertiser jointly and severally liable or
all such payments.

26. In consideration of the publication of advertising, the advertiser and its agency (if any) hereby indemnify
and agree to hold [the publisher] harmless against any and all liability, loss or expense from any violations
of law, claims for libel, unfair competition, unfair trade, practice, violation of rights of privacy or rights of
publicity, infringement of trademark, trade name, copyright or other proprietary rights, or any other claims,
causes of action or the like arising directly or indirectly from the publication of advertising hereunder. The

advertiser and agency (if any) further agree to pay the costs of any sunh achons mcludmg but not limited to
expenses and reasonable attorneys’ fees for the | of [the |

27. The advertiser agrees to hold [the publisher] harmless for aII fees and expenses |nc|ud|ng but not
limited to expenses and reasonable attorneys’ fees for the | of [the publi incurred
by [the publisher] in enforcing payment of any amounts due under an adverllsmg uonlract hereunder. It is
agreed that the venue in any legal proceeding that may be taken to enforce an advertising contract here-
under shall be Hanover. The laws of Virginia (without regard to any of its conflicts of laws provisions) shall
govern the interpretation and enforcement of this contract in all legal proceedings.

28. Advertising rates are based on column inch size, fractional page size or number of lines. All measure-
ments or dimensions provided herein are nominal and are subject to change. The Publisher reserves the
right to decrease the page and column width along with the depth of the page, to increase or decrease the
number of columns per page and to adjust the size of any advertisement to conform to the current page
di i All adverti ordered will still maintain substantially the same proportion of the page
(less margins).

29. The Publisher shall not be liable for discr any measur of dimensions provided
herein and the actual space occupied by any advertisement hereunder that do not materially affect the
proporhonal visual impact of the advertisement. Claims for any adjustments based upon the Publisher’s

to any adverti with regard to cumem size or position must be made not later than thirty
(30) days after the publication date ing the adverti for which an adjustment is sought. If an
adjustment is requesled during lhe thirty-day period, the Publisher will determine if the claim is valid and
make any adj t that the Publi deems appropriate.

30. Notwithstanding anything to the contrary herein, under no -.u shall be liable to
advertiser or agency for any ial, punitive, incid | or special d In no event will the
liability of publisher to advertiser, agency or any third party for damages, direct or otherwise, arising out
of or in connection herewith exceed the total value of the monies payable to publisher for the services not

performed in accordance with these terms and conditions.

Error adjustments shall be given in the form of either (A) additional advertlsmg space or (B)
of the charge or refund of any payment for the advertising space involved. [the publisher] has the

31. Publisher shall use cially r le efforts in performing the services hereunder. Advertiser

right to choose the appropriate form of adjustment.

14. In the event of [the publisher]’s error advertising goods at less than the specified price, [the publisher]
shall furnish a letter to the advertiser to be posted, noting error and stating the correct price. [the publisher]
shall not assume any liability for goods sold at the incorrect price.

15. [the publisher] shall not be responsible for orders, cancellations, or corrections given over the tele-
phone. Written confirmations of orders, llati or corrections must be received by [the publisher]
in ample time to follow. C llations shall be allowed at no charge when r d by [the publisher] no

hereby ledges that publisher shall not be liable for immaterial deviations from the agreed services.
Except as expressly stated in these terms and conditions, no warranties, conditions, guarantees, or repre-
sentations are made by publisher, and publisher hereby disclaims all warranties, including but not limited
to warranties of merchantability, fitness for a particular purpose, or other warranties, whether expressed or
implied, in law or in fact, oral or in writing.

32. The publisher will not be held responsible for erroneously billed advertising after 12 months.
33 COnlracls must be endorsed by the advertiser and in p of the publisher in ad of the first

later than [24] hours after the regular deadlines. Cancellations received more than [24] hours after the
regular deadlines and before [3:00 p.m. on the day prior to printing] shall be subject to a charge of [25%]
of the cost of the space cancelled. [The publisher] shall accept no cancellations after [3:00 p.m. on the day
prior to printing].

| adverti t. If the contract has not been activated within 30 days of the first published adver-
llsement open rate advertising will not be adjusted to contract rates.

34. Under no circumstances will brokered-space advertisements, those which are pre-sold by an outside
party, be accepted for publishing.
RSN 100108



